Sears Ups Fashion Game

By MICHELLE TAY

HEW YORKE — Sears is petting in tpuch wath a5 mare
youthful side.

Adccording 1o John Goodman, EVF of apparel and harne
e retailer is reaching cut e a younges, trendier cus
tamer in hopes of becaming " mare aspiraticnal place”
far shoppers

T schipve this, Sears — which has bean -‘-'i:kl'ﬂ Narc ko
more cffoctively compete against rivals such as Kohl's —
Nas i recent weess Signed deals with cantemporan fash-
ian brands and celeheinies far exclusie lines

The retailer is kicking things off nest month wich UK Suyle
by French Connection. Sourced, develaped ard maniskse
wred by LF USAs Repatta division, the ine will carmpnse
contemporary clathing and accessories. includimg shees,
far women, men and children

Al in August, Sears will launch in 400 dooes the Kar
daghian Kaollection, a partnership with reality TV stars
Kirm, Kaurtney and Ehloe Kardashian that is aimed a8 cws
wrmers ages 17 o 35 and wall feature agparel, footwear
and AacCesEories

“We necded 10 be mare refevant 10 a younper audience
|while] not aliceeating our core custamer, who s a latle i
older” said Gopdman, adding that the repesitioning began
in 2010, *Fart of that whole process ineglvexd Ioaking ot
the brands we have, aur supply chain, cur categary doa-
signs and secing where we could gain ralevance, Where we
[1hough we] fell short was in the brands people want or
ciElebrities peole knaw, 'We really didn't have shat foothald
in sur buginess, [which refsed 2] national brands that a lot
of other peagle Liarry We pnepecded 14 fined & real niche

Farent company bears Holdings Larp. has been lapping

into the o l_'hri‘_l__| craze not r_|n||_4 a1 Sears Lot Kemar, wiich
it acquired in 2005, Selena Gomer, teea actress beons 1he
Disney Channel, fronts a line of apparel, shaes and acces.
saries called Dream Qut Loud, while "Modern Famiky™ siar
Sofia Vergara will launch a sirilar line, called Safia Visgara

fror Kmart, this fall, And Daend Tutera, the celebnng wesding

planner, brival designes and host of "My Fair Wedding,” just
lzunches a collectian of engigament rings and weoding
hamds prclusive 10 Sears, called the Daad Tutera Srical
dewvielny Collection.

Meanwhile, Sears hopes the callabgration wiik the Kar
dashians -,l,li'| FaL |'_."'|:! attract a 'Jl_'l. ngrr :lf'l'lflt.'ilflilll 4{1]4
alsn enhance the store's social media strategy, beocausse
“precplawatch them, pecgle listen towhat they do and thiy
hawr @ great follewing and great style about them,” sad
Goodman

“There's nobody better than the Kardashians [at social
|'r.:'-'li.a| in bermes ol o ey starsct on larter ar Facehonk.
Tl'na_1 alay a wiEry i.'n|:-::r|.|||!. roale "relpillg WS ITOVE BWaL
from & more traditivral marketing appegach and rmore to-
ward where the warld's going,” he added

The comnpany also redesigned ity website 351 summes
10 ENSAgE CANSUMENS in comversation when thiy shap Fee
shss, Hew plements include revelving images of shacs,
videos and fashion suppestions from Sears’ style achis.
ors “Rathes Than just [5ee Custamears as a brarssotion |, we
try tn establish ourselves as foowear experts [and offer|

great value by repositioning ourselves as a resgurce for

the cansumes, and aar just a selles” said Nick Grayston,
Sears' SVP and president of foabwaar,
Vendors are encowraged by the sindes Sears is making
H:r_*u Hennessey, Mew Balaner's director af sales of
withiailaning different product as-

sortrmenis 10 different markets,  From ke Styles foo
L i p e elusive Guepad
Theey'ris Sponding & 100 o TIM2 [os o K- Sedia
an the inestes expenence, Owar  Wergara; and Bhloe
! ! x and Eun Kanfashian
th st dive years, thien foplwear g
M S, L. : with John Goodman,
department has  been
cleaning wp, evolying
and  Becom g
aagier o shop

tan e

Curramy

competi

tar se1.” saird I'-:'r|r||-':h.|:t_| whn bag worked varh Sears For
more than a decade, “We' e ::.l.||r-:'||l.ll.|: aokirg a1 =.-;:I:'Li:.l.
lines that would have the potestial 1o Be exdluSieg foe thie
Sears consurmer.”

Indead, exclusivity is 3 key parl of the foctwear strategy
at Aears, which already has a long-term licensing deal with
Hinass beane twarlast tor -\."lj'l|'.-."|".":| and footwear for men,
wianen andd children, said Grayston, who added that Sears’
shoe sales Sow accelerating single-digit ains in the past

goar, while Kmart, which s1acks the exclusive Qupid line,

was Lpin Lhe doutile dizils,

“IWe o incromenla appariumiy in he |'.".':"||ﬂ|'|'£- fopt
..-.-::.a:i business, which continues 10 develap I:i:n'.-..;.-_ll'll'.-..T
the industry, [with] demand for boots helpang 1o drive
higher selling prices. & number of glher things n pur R
this year were that the loning categary was stroag and we
claimed market lzadership inwork hoots,” Geayston added

A wall, early indications for spring sales are “wery stong
and are cangestent with both cur plans and with the trajes

Ly . Tar gall,” he caid.
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